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Requirements Check Form for Master’s Degree,
Chinese Culture University

1. Academic Institute : Master Program of Marketing, College of Business

2. Degree : Master of Science in Marketing

3. Appropriate year : For 114 academic year entrance

4. Minimum credit hours for graduation : 30 credit hours

5. Transferable graduate credits from other departments/colleges : no more than 6 credit
hours

6. Required Courses :

Course

Code Course Credits | Hours Remarks
E632 International Business Management 3 3 (Core Course)
F878 Business Ethics 2 2 (Core Course)
0095 Consumer Behavior 3 3

4182 Marketing Research 3 3

H937 | Brand Creativity Management 3 3

L981 Seminar On Marketing Management 3 3

Total Credit Hours 17 17

7. Prerequisite Courses (Non-business-major undergraduate students without adequate
background in business management and statistics must take the prerequisite courses
listed below)

Course Credits | Hours Remarks
Psychology 2 ) 1. Credit transfer may be granted for
- only one of the two subjects.
Economics 2 2 2. May be waived by related subjects
Statistics 2 2 May be waived by related subjects
Total Credit Hours 4 4

8. Provisions relating to the Thesis Examination :

(1) Based on the Regulations of Thesis Examination for Master and Ph.D. Degree
of PCCU.
(2) Other Regulations:
A. Fulfill the English requirement for master degree: Achieve a TOEIC score
of 640 or above, or an equivalent score on a similar test.
B. Students must have their thesis proposal reviewed in the Seminar on
Research Proposal course before proposing their thesis oral defense

applications.




C. During their studies, students must present their research paper at an
academic conference at least once
D. Students must complete the academic ethics course and pass the

associated examination.
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Requirements Check Form for Master’s Degree,
Chinese Culture University

1. Academic Institute : Master Program of Marketing, College of Business

2. Degree : Master of Science in Marketing

3. Appropriate year : For 112-113 academic year entrance

4. Minimum credit hours for graduation : 36 credit hours

5. Transferable graduate credits from other departments/colleges : no more than 6 credit
hours

6. Required Courses :

Course

Code Course Credits | Hours Remarks
E632 International Business Management 3 3 (Core Course)
F878 Business Ethics 2 2 (Core Course)
0095 Consumer Behavior 3 3

4182 Marketing Research 3 3

H937 | Brand Creativity Management 3 3

L981 Seminar On Marketing Management 3 3

Total Credit Hours 17 17

7. Prerequisite Courses (Non-business-major undergraduate students without adequate
background in business management and statistics must take the prerequisite courses
listed below)

Course Credits | Hours Remarks
Psychology 2 ) 3. Credit transfer may be granted for
- only one of the two subjects.
Economics 2 2 4. May be waived by related subjects
Statistics 2 2 May be waived by related subjects
Total Credit Hours 4 4

8. Provisions relating to the Thesis Examination :

(1) Based on the Regulations of Thesis Examination for Master and Ph.D. Degree
of PCCU.
(2) Other Regulations:
A. Fulfill the English requirement for master degree: Achieve a TOEIC score
of 640 or above, or an equivalent score on a similar test.
B. Students must have their thesis proposal reviewed in the Seminar on
Research Proposal course before proposing their thesis oral defense

applications.




C. During their studies, students must present their research paper at an
academic conference at least once
D. Students must complete the academic ethics course and pass the

associated examination.
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Requirements Check Form for Master’s Degree,
Chinese Culture University

1. Academic Institute : Master Program of Marketing, College of Business

2. Degree : Master of Science in Marketing

3. Appropriate year : For 108-111 academic year entrance

4. Minimum credit hours for graduation : 36 credit hours

5. Transferable graduate credits from other departments/colleges : no more than 6 credit
hours

6. Required Courses :

Course

Code Course Credits | Hours Remarks
E632 International Business Management 3 3 (Core Course)
F878 Business Ethics 2 2 (Core Course)
0095 Consumer Behavior 3 3

4182 Marketing Research 3 3

H937 | Brand Creativity Management 3 3

K600 | Integrated Marketing 3 3

Total Credit Hours 17 17

7. Prerequisite Courses (Non-business-major undergraduate students without adequate
background in business management and statistics must take the prerequisite courses
listed below)

Course Credits | Hours Remarks
Psychology 2 ) 5. Credit transfer may be granted for
- only one of the two subjects.
Economics 2 2 6. May be waived by related subjects
Statistics 2 2 May be waived by related subjects
Total Credit Hours 4 4

8. Provisions relating to the Thesis Examination :

(1) Based on the Regulations of Thesis Examination for Master and Ph.D. Degree
of PCCU.
(2) Other Regulations:
A. Fulfill the English requirement for master degree: Achieve a TOEIC score
of 640 or above, or an equivalent score on a similar test.
B. Students must have their thesis proposal reviewed in the Seminar on
Research Proposal course before proposing their thesis oral defense

applications.



C. During their studies, students must present their research paper at an
academic conference at least once
D. Students must complete the academic ethics course and pass the

associated examination.
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Requirements Check Form for Master’s Degree,
Chinese Culture University

1. Academic Institute : Master Program of Marketing, College of Business

2. Degree : Master of Science in Marketing

3. Appropriate year : For 107 academic year entrance

4. Minimum credit hours for graduation : 30 credit hours

5. Transferable graduate credits from other departments/colleges : no more than 6 credit
hours

6. Required Courses :

Course

Code Course Credits | Hours Remarks
E632 International Business Management 3 3 (Core Course)
F878 Business Ethics 2 2 (Core Course)
0095 Consumer Behavior 3 3
4182 Marketing Research 3 3
H937 | Brand Creativity Management 3 3
K162 Markgting Management And Planning 3 3

Practices

Total Credit Hours 17 17

7. Prerequisite Courses (Non-business-major undergraduate students without adequate
background in business management and statistics must take the prerequisite courses
listed below)

Course Credits | Hours Remarks
Psychology 2 2 7. Credit transfer may be granted for
- only one of the two subjects.
Economics 2 2 8. May be waived by related subjects
Statistics 2 2 May be waived by related subjects
Total Credit Hours 4 4

8. Provisions relating to the Thesis Examination -

(1) Based on the Regulations of Thesis Examination for Master and Ph.D. Degree
of PCCU.
(2) Other Regulations:
A. Fulfill the English requirement for master degree: Achieve a TOEIC score
of 640 or above, or an equivalent score on a similar test.
B. Students must have their thesis proposal reviewed in the Seminar on
Research Proposal course before proposing their thesis oral defense

applications.



C. During their studies, students must present their research paper at an
academic conference at least once
D. Students must complete the academic ethics course and pass the

associated examination.
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